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Sales'Up Questionnaire management for 
Creatio allows you to easily keep information about 
questionnaires and surveys inside and outside the 
company in the system.

The functionality allows you to create a survey with 
different answer options, launch certain business 
processes depending on the selected answer, configure 
the display of questionnaires to see the full picture of the 
questionnaire, and quickly receive analytics on the 
conducted surveys in the system.

It will be useful for any company or organization that 
seeks to effectively collect information through surveys 
on various aspects of its operations.



Main capabilities and utilization options



Flexible configuration of surveys:

• Create questionnaires with different types of 
questions, including open and closed, single and 
multiple choice, scales and many others. This allows 
you to adapt the survey to specific needs and tasks.

• Running business processes according to the 
selected answers.

• Automation of the processing of received answers, 
the ability to quickly and effectively respond to the 
results of the questionnaire.



Flexible configuration of surveys

• Ability to change the order of questions in the survey, 
providing a logical and convenient structure.

• Ability to insert, delete and edit questions in real time.

• Configuring the display of various questionnaires 
depending on the user parameters, territory or other 
criteria.

• Adding personalized elements to improve engagement 
with different groups of respondents.



Versatility of utilization:

Internal employee surveys:
• Enables effective discussion and feedback collection

within the company to improve internal processes and 
work environment.

Survey of customers by managers using calls:
• It is used to conduct detailed questionnaires during

telephone interactions with customers, helping to 
understand their needs and impressions.



Versatility of utilization:

Filling out questionnaires in the mobile application:
• Enables customers and employees to interact with 

surveys conveniently and mobile, even outside the 
office.

Questionnaires on the Creatio portal:
• Integrated with the Creatio portal for convenient

surveying and customer interaction through the web 
interface.



Versatility of utilization:

External surveys:
• It is used to conduct surveys among external

audiences, even those who do not have direct access
to the system.

Industry usecase:
• Suitable for a variety of industries including retail, 

customer service, manufacturing and more.

Analytics and reports:
• Provides an opportunity for complex analysis and 

reporting, which helps to study and improve various
aspects of activity.

Case survey for collecting feedback from customers



Examples of industry usecase
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• Studying the level of customer satisfaction

• Collection of feedback on service and products

• Evaluation of the effectiveness of advertising 
campaigns

• Studying the opinions of customers about new 
products

• Evaluation of the competitiveness of the assortment

• Marketing research before introducing a new product

• Survey of sellers in retail outlets by sales
representatives

• Collection of information on the level of satisfaction
with the service

Retail



• Studying the level of customer satisfaction

• Collection of feedback on service and service 
quality

• Evaluation of the effectiveness of advertising 
campaigns

• Studying the opinions of customers regarding new 
financial products

Financial institutions

• Assessment of risks and investment needs of clients

• Evaluation of the level of informativeness of customers

• Evaluation of the effectiveness of online banking

• Study of client preferences and expectations



• Conducting surveys among employees to 
improve the working environment

• Survey for new ideas for product development

• Gathering feedback from users on new software 
features

IT companies

• Internal evaluation of the level of knowledge of 
employees

• Evaluation of project management processes

• Study of IT security and countermeasures against
cyber threats

• Evaluation of the level of satisfaction of corporate
clients



• Conducting internal surveys to measure
employee satisfaction

• Evaluation of the effectiveness of educational
programs

• Collection of feedback about the activities 
carried out by the company

HR

• Evaluation of the onboarding process of new 
employees

• Assessment of professional growth and 
development

• Collection of wishes of employees to complete
educational programs or professional courses



• Carrying out external surveys among doctors and 
patients to study the demand for new medical
products and evaluate their effectiveness

• Evaluation of the satisfaction of medical workers

• Evaluation of the effectiveness of the work of sales
representatives

Pharmaceutical companies

• Assessment of knowledge and preferences of 
doctors regarding new medical technologies

• Study of needs in pharmacy networks

• Evaluation of consumer experience in the use of 
medicinal products

• Evaluation of the effectiveness of marketing activity
in the pharmacy chain



• Conducting surveys among students regarding the 
effectiveness of educational programs

• Determining students' interest in participating in 
extracurricular activities

• Conducting external surveys among potential students
of courses or trainings to register for a trial class

Educational institutions

• Testing the level of knowledge of new students for 
effective grouping

• Conducting student testing after blocks or course
topics



• Studying customers' opinions about the 
effectiveness of the website interface

• Determination of demand for new goods and 
shares

• Evaluation of customer satisfaction after
making a purchase

E-commerce

• Evaluation of the convenience and speed of placing
an order through a web form or website

• Study of consumer dynamics and changes in 
consumption

• Evaluation of the effectiveness of advertising
campaigns



• Survey of farmers on the use of new technologies
and herbicides

• Analysis of needs for improving agricultural
productivity

• Assessment of customer satisfaction with 
agricultural products

• Monitoring the state of field work

Agro-industrial sector

• Plant health monitoring

• External surveys of suppliers of agricultural
products

• Assessment of working conditions and staff
satisfaction

• Analysis of market trends to identify prospects for 
the development of the agricultural sector



Common usage scenarios
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Internal employee surveys:

• An effective tool for collecting opinions and 
feedback from staff.

• Simplifying the evaluation process and improving
the working environment.

• Survey of employees within different
departments.

• Conducting eNPS surveys to identify the level of 
employee satisfaction.



Survey of customers by managers using calls:

• A convenient tool for studying the impressions of 
customers during telephone conversations.

• Ability to respond immediately to customer
needs and feedback.

Case survey on satisfaction with the bank's service



Filling out questionnaires in the mobile 
application:

• Mobility and accessibility for employees who are
remote or frequently on the road.

• Ease of integration of the received data into the 
system.



Questionnaires on the Creatio portal:

• Convenient interface for customers who interact 
with the Creatio portal.

• Ensuring a continuous flow of online feedback.



External surveys:

• The possibility of conducting surveys for an
audience that does not have direct access to the 
system.

• Use for market research, feedback collection or
external analysis.

• A tool for attracting potential and current
customers to company events (workshops, 
webinars, etc.).

The case of registration for a test drive through an external survey



Survey settings:

evaluation of products during a visit to sales
points and the launch of the process of
creating activity for the manager after the
completion of the survey.

The setup time for the Questionnaire management for Creatio product is 20 minutes.



Setting up an external survey:

satisfaction of the client after completing the
application. The interview should be created in
the system only after the client clicks on the
survey link.

The setup time for the Questionnaire management for Creatio product is 40 minutes.



Questionnaire settings:

to register for an event (conference, training,
screening) and initiate the process of sending a
contact a notification about the event after
completing the survey.

The setup time for the Questionnaire management for Creatio product is 40 minutes.



What’s new?

External surveys

• Ability to take surveys to external 
users who are not users of Creatio or 
the portal.

• Clients are sent individual links to 
the service where they can answer 
questions, all answers are stored in 
system polls.

Process launch

• Ability to specify a process that will be 
launched after the survey is
completed. For example, fill in the 
survey contact with the Email specified
in one of the answers or send a 
notification to the client after
completing the survey.

Saving intermediate
results

• When changing the answer to a 
question in the survey, it is
immediately saved in the system 
without the need to press additional
buttons.

Survey categories

• For the survey, you can specify a 
Category (Evaluation of the 
service, Registration for the 
event, Collection of results) for 
building analytics or filtering in 
the future.

Editing answers

• Ability to edit answers after 
completing the survey.



CONTACT US:

salesup-it.com
care@salesup-it.com

Thanks!


